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KEY POINTS OF PRIVATE EDUCA TION INSTITUTION (PEI) i STUDENT CONTRACT
Dear Student,
The PE#Student contract is an important legal agreement between the PEI and you.

The PEI is required to explain to you the contents of the contract in Englishreagssary, in your
native languagetoo. If available, you can also request for the translated contract in your native
language.

IMPORTANT 1 TAKE NOTE
a) Do not make paymeiiteforesigning the contract
b) Sign two original copies of the contract. You retain one origin

¢) No amendments are allowed on the contract after signing unles | and you sign beside
the amendments made

The contract is divided into different sections. Belo [ i re all the key
information can béound in the differensections

a) [ en the course begins, and when it ends,
b) Name of he organisatio e qualification, and the expected date of

c) The course fes and payme ith €xact payment dates) stated in Schedule 2.1, and
payable miscellaneous fees in

c) Th period of at least Avorking daysfor maximum refundn Clause 2.5. You
canreceive maximim refundstated in Clause 2.4 you withdraw from the course within 7
working days aftegSigning the contract.

Section 3 Fee Protection Scheme (FPS)

a) Find out how your fees are protected under FPS and how you can pay your fees.

b) Escrow-pay fesonlyt o your PEI &6s escrow bank aadadenthno one
if applicable

¢) Insurance checkthat the insurance peridgbginsfrom the datehatyou pay your course fees to
the PEI (and not the datieatyour course begins).

d) Clause 2 shows the maximum instalment amount that you need to pay

Section 4 Medical Insurance Scheme
You wouldbe covered bynedical insurance arranged for by your PEI.
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Section 5 11
These sections contain additional information to guide you on whataadlavhere to go if you have
a problem with your PEI, how to apply for a Stu

ownership/management, and other relevant matters.

I, [namé@, hereby acknowledge that on this

SIGNED by the Student dent 6s pare

Name of Student: rent or Legal Guardian:

ort, No:
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PEI-STUDENT CONTRACT BETWEEN
PRIVATE EDUCATION INSTITUTION AND STUDENT

Contract Number:

This Contract is datedContract DatefDD/MM/YYYY ) and made between:

1) Full Name of Pri va#PEO)E : CurtinEducation Centre Pte Ltd
Unique Entity Number (UEN) . 200804822R
CPERegistration Number (where applicable)

EduTrust Certificate No. (where applicable)
Address : 90927
Contact Number

ingapore 32916

2) Full Name Swents udent (

as in NRIC for Sigapore Citizen (SC) and Permanent Resid
(PR)/ as in passport for international student

Passport Country of Issyerhere applicable)*

NRIC Number(for SC/PR / Passport Number
Student 6s Pass Numbe

Nationality
Date of Birth (DD/MM/YYYY)
Address (Singapore Residence)

AddresgOverseas Residentey,

Contact Numbé
international stude

3)

Passport of Issehere applicable)*

Nationality

Occupation
Address

Contact Number

* Please delete as appropriate.

Ref er e Btudersd tion fit hi s Agreement shall be d:
parent or guardian, as the case may be.
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Every international student is required to provide thetiqulars of his/her guardian to the scho
for contact purposes. The guardian should be a Singapore Citizen/Singapore Permanent |
aboveeighteen (18) yeardd or the parent of the international student if the parent is
working/staying in Singaper The student is required to report any change in guardianship 1
school immediately.

COURSE INFORMATION AND FEES

Name of Course: Bachelor of Commerce
Course appCdused) for (t

The PEI hereby confirms that the Course andatgent have beguermittedby the Council for
Private Education and other relevant authorities.

Full-time or Part-time Course

Date of Course Commencement and

Completion:
Date of commencement of the Course

( @ourse Commencement Daté )

Date of completion of the Course
( @ourse Completion Dated )

Course Duration (in months)

Course Details:
PEI shall set out iSschedule lthe d
(i) Course entry requirement(s);

the co including but hatited to:

(i) Course learing
(i) Module synopses;

Agreement.

ualifi

Name of award to be conferred ¢retStudent
upon successfi@oursecompletion

Type of awardCertificate / Diploma / Adv Diploma / Degree / Master / PhD*
Others (please specify):

Organization which Develops the Course : Curtin University of Technology

Organization which Awards/Confers the
Qualification: . Curtin University of Technology

Expected Award Conferment Date
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Student Arrival:
Latest date on which Student has to commence
residence in Singapore No late than 5 daysfterthe course
(applicable for international stedts) . commencement date
CourseFees:

The coursefees shall be apportioned as set ouSghedule 2.1( @ourse Fee® ) and
subject toClausea 2 and 3, be payable on or before the dates set out therein.
Miscellaneous Fees:

In addition to theCourseFees, the miscellaneous fees set olBdhedule 2.2nay be payable
by t he StMisctlkamebus Feedh) e i

Payment of Course Feesand Miscellaneous Fees:

The Course Feesset out inSchedule2.1 shall be paid on or be
as set out in

(i) Clause3.3if the PEladopts a escrow accoun

ates specified the

(i) Clause3.4if the PEI adoptsrinsurancdacility.
All other fees payable (being tiiscellaneg ' 22) shall be paid tc
the PEI on or before the dates specifie@@
Issue of Receipts:

For every payment made by th
including but not limitedo the follo

(i) St udeame;d s

PEI, the PEI shall issue a receipt to the

n

i on number

the Studenimmediatelywithin three(3) working daysif

(i) It fails, for any reason, to commence the Course on the Course Commencement Dat
(i) It terminates the Course, for any reason, prior to the Course Commencement Date;
(i) It fails, for any reason, to complete the Course by the C&osw®letion Date;

(iv) It terminates the Course, for any reason, pri@darse Completion Dater

(vVy The Student 6s Pass application is reje
The PEI shall within seven(7) working days of notifying the Stlentin writing of above

circumstancegi) to (iv), provide the Student with information and details of the altern¢
confirmedcoursearrangemento allow the Studertb make timely and appropriate decision
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thealternative arrangement.

22  Withdraw al for Cause:
Subject toClause9, the Student shall be entitled to immediately withdraw from the Cours
giving written notice to the PEI of his/her intention to ddfg¢be PEIl is in breach adny ofits
obligatiors under this Agreement or fails perform its obligatio(s) under the circumstances
Clause2.1(i) to (iv).

23 Refunds for Withdrawal for Cause:

For circumstancesnderClause2.1, hie PEI shallwithin seven(7) working daysafter notifying
the Studentrefund to the Student:
(i) Theentire amount of the Course Fees; and

(i) The Miscellaneous Fees*.

The PEI shallalsq as soon as i t er

2.4  Refunds for Withdrawal Without Cause:

Where the Student withdraws from the Cou an those s€&llauge!
2.2 orClause9, the PEI shall, subject f able after receiving
Studentds writtedg i t h dwoskingdhys

after receiving such notice) refun the following sums (less any applicab
administrative chargeproperly pa

% of [the aggregate amount of tees | f Studentds written no
paid undelClausel.11 and 112]

[ u m RMvorfe thand@G days before the

100%- SGD $55
[ ’ $550 ommencemeribate

Before, but not more tha@()] days before th€ourse

[90
mmencement Date

" After, but not more thar2p] days after th€ourse

50%
[ q Commencement Date

More than 8| days after th&€ourseCommencement
Date

2.5 Cooling-Off Perniod

ovide the Studemwith a coolingoff period of[7] working daysafter signing
this Agreement. Within theq&] days and regardless whether the Course Commencemen
haspassedthe Studentan submit written notice of withdrawtd the PEland reeive the
Maximum Refund amount stipulated by the PEI under Clause(l2gs any Course Fee
consumed by the Student if the withdrawal datkater tharthe Course Commencement Dz
and the Student has started the Cowansg PEIl administrative chargeshich are stiplated in
the Miscellaneous Fees and any applicable bank administrative charges properly paidi
under Clause 3). Any dispute in respect of how much Course Fees have been con:
pursuant to this clause shall be referred to mediatiore&itigapore Mediation Centre (SM(
or Singapore Institute of Arbitrators (SIArb) through the CPE Student Services @Gergnant
to Clause 5.4, and only in respect of such decision, the decision Sirthapore Mediatior
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Centre (SMC) or Singapore Instiéuof Arbitrators (SIArb)shall be final and binding on a
parties.

The PEI shall al s o b$chedue 3byootifying éhe Sudendod i
rights under the coolingff period, and receive written acknowledgement as provided th
by the Student thebchedule 3has been brought to his notice. In the event that the noti
Schedule 3has not been brought t o t-dffeperi@itoli[q «
working days shall only commence from the date tt&thedule 3has beerbrought to the
Student6s notice, and the Student has a
to withdraw from the Course and receive a refund as stated i€ldise2.5 anytime before
the notice inrSchedule 3has been broughttothe Steudt 6 s atg ent i on.

This Clause2.5takes precedenceoverh e P E| 6 s staedhClaute2.6.01 i cy

Deemed Withdrawal:

A Student who transfers from the Course to another course wi or the p
of this Clause2, be deemed tbave withdrawn from ision€lafise

Change of Course:
Further toClause 2.6, a fresh PEBtudes [ at shall be exec
between tte PEI and the Student for4an ether with the same
otherwise.

FEE PROTECTION SCHEME (F

PEI 6s Undert aki

The PEI hereby co
Schene as st

e Student that it has in place a Fee Pi
y the CounFe®l) fbyr wl

Regstration Framework)

(i) Non-EduTrustcertified PEI(2-month) "I, x 2=( )

(PEIl isnotamember of thendustrywide coursefee protection scheme under Enhanced
Registration Framework)

whereX is the total amount of theayableCourse Fees set out8thedule2.1;
Y is thecoursefees under the Enhanced Registration Frameveod;
Z is the total duration of Course (in months) as stipulatétiansel.4.

N.A
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[Where FPS is in the form bfsurancefacility]:

A copy of the master insurance agreement between CPE, HongKong and Shanghai
Corporation I nsurance aMasdterlnsurapca Agreenmesdu r s
acceded to by the PEI foralpurpose of insuring, among other things, the Student is ava
on t he PE]Ivonsy.cunie.dis.9gThe Master Insurance Agreement sets out, an
other things, the events under which HongKong and ShanBhaking Corporation
Insurance/Lonpac Insurance Bhghall indemnify the Student for Fees paid to the PEI.

[The Student acknowledges that he/she has read and has understood the terms of tr
Insurance Agreement and hereby agrees to the term®oaditiens therein].

The PEI hereby undertaktdsat:
() The cover under the Master Insurance Agreement shall

extended to the; Student

(i) The Student receives the certificate of insurance on Student pays
and

(i) The insured period shtth commence from t east the
payment date

No Double Claim

For the avoidance of doubt, if the Stude ' [ rdian receives any |
from the PEI or the Escrow Ban uant poowasion of this

per student, at least B2 ward in government and restructured hospitals and
i ingapeye and oversddsstudent is involved in schooklated activities)

medical insurance provid&KXA Insurance Singapore Pte Ltd

SC/PRandno®t udent 6s Pass I nternational St uc¢
A SC/PRoranonSt udent 6 s P astudent whmotigeratestedtbjhie awa medical
insurance coverage Singaporecanopt outfrom the medical insurance schernagranged for
by the PEIIf the preceding condition holds and if the Student opts out, he is to tidothen
the right and sign on the dotted line below the box.

Signature:.......cevvveeciiiiiieeeeeenne
(To be signed by Legal Guardian if tBeident is undeeighteen (18) yearsf age
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GOVERNING LAW AND DISPUTE RESOLUTION

Governing Law:

This Agreement shall be governed by, and construed in accordance with, the I
Singapore.

Grievance Procedure:

The PEI shall, within§] working days of this Agreement and in any event no later thar
Course Commencement Date, provide $ivedent with a copy of its student handbook or s
other document which shall prescribe a formal grievance procedure for the purp
providing a timely and fair method of resolving disputes arisin this Agreement ol
other matteras mayrelateo t he St udent 6s | ment ai

The terms of this contract shall take precedence over an student hanc

any other document provided

through theCPE Student Services Centpairsuant t
proceedings against the PEI as the Stud

grievance procedure referred t
the Singapore Mediation Centre [ re Institute of Arbitrators (SIArb) thr
the CPE Student Services Cen jati r to instituting rey legal action or

ly submit to the jurisdiction of those courts PROVIDED THAT mgfihithis
the right of any party to take Proceedings in any other court of comg

from taking Proceedings in any other jurisdictionggiter concurrently or not.

INTERNATIONAL STUDENTS (where applicable)

Student 6s P a sThe PEpupdeitakea to use mest efforts to assist the Stud
he/ she requires a Studentos Pass fovidingithe
Student with advice on obtaining such p
status, and doing all such things as ma
the Student.

Student 6s Pass Nloht e TSrtaundsef netrbasb | Rlaused.1 is sict
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transferable and will expire upon the Student ceasing to be a student of the PEI. The
under an obligation to inform the |CA
his/her course of studyt the PEI, and the Student shall deliver to the PEI, witfimvprking
days of the Student ceasing to be a st
Student for cancell ation of the Student

Withdrawing from the PEI: A Student who withdraws from the PEI tenrd with another
school shall be deemed to have withdrawn from the PEI Wldese6.2 and the provisions ¢
Clause6.2 shall apply.

CHANGE IN OWNERSHIP / MANAGEMENT

The PEI shall inform the Student in the evehany :
(a) Change in ownership or shareholding structure of the,

(b) Change in the management of the PEI.

CONFIDENTIALITY

The PEI is committed to maintaining
student and undertakes not to dj
prior written consent of the Sta

FORCE MAJEURE

In the event that a nable to carry out the whole or any pa
obligations under this Ag son beyond the control of that party, includ
' rikes, war, riot and any other causes of such ng¢
igations hereunder of that party or all the parties as t

PRECEDENCE TO OTHER AGREEMENTS

In the event of there being any inconsistency between the terms of this Agreement

terms of any other agreement (oral or written) entered into between the PEI and the

either kefore or after the making of this Agreement, the terms of this Agreement shall g
and the terms of such other agreement shall be deemed to be amended to the extent

for it to be read as being consistent with this Agreement.

The PEI shall nbbe allowed to enter into any other contractual agreement with the St
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without the prior express written permission of the Council, and any agreements so e:
shall be void, and any payments made by the Students thereunder shall be refunde
Students in full. Students are advised, prior to signing any other agreements with the
ask to be shown a copy of the Council 6s

MISCELLANEOUS

Indulgence, Waiver, etc: No failure on the part of anyapty to this Agreement to exercis
and no delay on the part of any party in exercising any right hereunder will operate as a
or waiver thereof, nor will any single or partial exercise of any right under this Agree
preclude any other or furthexercise of it.

Remedies No remedy conferred by any of the provisions of Agreement is intended

agreement shall not constitua waiver by such

remedies.

Severability of Provisions:If any provisj thereof is rendered \
illegal or unenforceable by any leg ct, il $learendered void
illegal or unenforceable to tha o way affect or prejudic

or the other provisions of this Agreemel
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SCHEDULE 1
COURSE DETAILS

1) Course entry requirement(s)

e S [

[ELTS [International English Language Testing System)
- Overall Band Soors

GCE English Language

or English Literaturs

1118 English

Test of Engfish as a Forsign Language (TOEFL)

WA Tertiary Entrarcoe Examination {TEE) English or English Literature
West=m Austalian Uriversities Foundasion Program (WAIIFP) English
[ELACS)

Engish as a Second Language (E51)

Courtin University Test of English (CUTE)

South Australinn Certificate of Education in the subject of English o a
Second Languogs

Cambridge Cartificate of Proficisncy in English /
Cambridge Certificate in Advanced English

B0
&0
&0

0 Level Grade G or abowve

A Lewsl Grade E or betier
Grde Ci or above:

560 paper based

13 computer basad

B0 internet based {20 in each saction]
50%

50%

0% or abowe]
Ly

Soore 11 or higher

Grde C or batier

Suooessiul completion of one semester of full time study of a Bacheslor degres course ot an Australian university.

moeths) full ime in duration or mone, that satisfy dagres entry equirsments ot thoss univensities.

Successful completion of Curtin’s English Language Bridging Course.

N
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B Fh:’i:ﬁnUrindICmgcbmmmmHuﬂnphbmiameQwﬁe first tao yoam) of & degres at University of Botsaana and English competence will be
assessed individualy.

Brazil Sucosssful completion of the finst year of o four year BadheralBischarsddo or Licenciohss| icenciado {dagres] or titule pmfsssional {peodessional titls) from o

rescognisad instigion and English competence.

Thiree “Ordinary” level passes [min. grede C} and tao “Advenoed” level passes (min. five points) in the: Brunei Camibridge Geneml Certifioate of Education

{GCE) and English competence.

Canad M&lhﬁ%“ﬂd[ﬁh‘mﬂtmwdmumnﬂﬂ11.ﬂrﬂﬂglgﬂeﬂﬂwbﬂﬂﬂmh12ww
Cuebec where -

T rid of Englishiis.
Carpl:ﬁnufltﬁhlﬂeNmUmuﬂjEmEumnmmfnrldwmmKryUmmﬁunCmfuafmwdagmpmgmﬁme
China cui-off soores fior eniry to Curtin will vary soconding to provinoss and counsss) and English competence OR one year of a Bachsior's degree ot o recognised
Uniwsrsity and English competence.
of the AbitunZeugnis der Allegmsinen Hodhschulreife or Reih is {secondary school leaving certificate) at Gymnasium including English ar
e m&gﬁhmmmﬂmﬂhmwmmmumnmw
Hong K Thires: pamass: (min grade: C) in the Hong Kong Certificate of Education Examination (HKICEE] plus two passes {min of & points) in the Hong Kong Advenoed
onQRENT | pveld Examination [HKALEY, and with Grads G in HKCEE English (Syllabus 8] or separaie evidence of English competence.
Al India Senior School Certificates mvanrded by the Gentral Board of Secondary Education with an awernge of 65% in four subjects one of which must be
Indin En#ih'rﬂlﬁﬁﬁuhﬂjum&#mmmw&iﬁnmbymdhkmmwum
School Certificate {Council for the Indian School Certificate Examinations) with an evernge of 85% in five subjsots one of which must be English {with 65%
or better) or sepamie evidsnos of English competence. Refer to courss fess lists following for out off soones.
STTESMU 3 with an avernge score of 8.0 or above in four academic subjects from a Private (Key) Senior Secondary School and English competence OR
completion of one or two years of a Bachelor degree at & recognised institution and English competenos.
Irternational  Full Intsmational Bacoalaursate with & minimum total of 24 points from sic subjscts ot one siting. Thres of the subjecis must be ot the higher level and one
Baccaloursate of the six subjscts should be English.

¥an Suooessful completion of the finst year of o four year Bachelor degree ot o recognised institution and English compedenos OR suooessful completion of a
two year Associate Degres or Higher Diploma. (afier complstion of National High School Diplormnal) from a recognised institution and English competenos.
Japan Sucosssful completion of first year of o Gakushi (Bachslor degnes) ot a rscognissd iretitution and English competsnos.

Suooessful completion of the Kenya Certificate of Sacondary Education (KGSE) with @ minimum average grade of B or betier obinined in seven subjects

L {inchuding a B or beter in English, Kiswahili and Maths) and English compstence.

(T Completion of Academic Secondary School Certificabe with a soons of 300 [T6%:) in the National University Entrance Examination {College Scholnstio Slblity
Test]) {CSAT) and English competence OR Sucosssiul completion of one of tao years of & Bachelor degree at a rsoognised unsensity and English competence.

I &mﬂlnﬂmjﬂhﬂndﬂuﬁi]ﬂﬂldﬂwd&mﬂdhmlﬁmﬂvd Esst Asin and English competence O successful completion of &
o year Assaciabe degr yteschnic or Lini y of East Asin - Junior Collsge and English competence.

z MGMPM-SPMIE\EIWMPmmSTPM[mm five pois) ﬂwmmmmmdhlﬂqﬂmh&pﬂﬁn Chinese
L Secondary Sohools Unified Examination (UEC) in at least & subjects with 2 “A’ grades and 2 "B’ grades and English competence.
Mauritius
Myanmar
Negal

Thiress “Ordinary” level passes (min. grede C} and o “Advanoed” level passes {min. free points) in the Cambridge Higher School Certificate GCE A level and
English competenos.
Sucoesstul completion of o four year Bachelor degree o o recognised instibution and English competence.
Completion of one yesr of & Bachslor Degres with an average: of not less than 86% from Tribhe or Kath du University, separade evidence of English
competenoe is reguired.
Suooessful completion of three yeans of upper secondany education at a vidersgeends skole including foundation counse, advanced counss |, advanoed
Moy course [l and the subject aress Nomegian, English, History & Social Studies, Mathematios, Natural Sciences with & pass in English or with ssparmbe
evidence of English compstenos.
Suoosssful completion of one year of o Bachelor degree at Sultan Qaboos University and English competence.
Completion of the Higher Sacondary School Cartificats of intsrmediate: (Division 1) with an average of 86% in four (4] scademio subjscts and at least 60%
l1E@ﬁm&mﬁimdhﬁdenﬁanmﬂmmﬂg'ldmlbﬂmﬁd]ﬁ:rﬂﬂﬂhﬂ-y:ﬂ'pus:h-g'eeulamungrlnd
mnstitution and English competenos OR Sucoessful completion of the first year of & four-year degres in & professional fisld at & recogrised inafiution and
English competence.

Orman

Pakistan

= aucli Araii Suooessful completion of the finst year of o four-year Bachdior degres at a meoognissd instituion and English competenoe OR sucoesaful completion of a
competence.

Singapome

S Lanka

Toswar

two year Diploma or Associate Degree ot o reoognised institution and English

Thiree “Ordinary” level passes [min grade C) or completion of the Infegrated Progam plus teo “Adwnosd’ lewel passes [min of & points] in the General
Cetificate of Education {GCE); and grade C in 0" level English/English Literature or with separate evidence of English competenos.

Thires “Ordinary” leval passes (minimum grades of C) and tao “Advanced” level passss {min of & paints - sxoluding Gensml Paper/English in the Sni Lonkan
General Cartificate of Education; and with C in General English or with separsie evidenoe of English competence.

‘Sucocessful completion of the National Tafsen University Entrance Examination OR Successful completion of the first year of a four-year Badhelor degree ot
o reoognised instibution and English competence.

Reder to United Kingdom OF a pass with credit {Grade & or sbowe) in theee Esst African Certificate of Education'School Cerfificate subjects and two passes
{minimum of ocne C and one D grads] in the Enst African Advanced Cerfificate of Education and English competenos.

Thailand Suoosssful completion of o= year of o Bachelor's degres at a rscognised institution and English competence.

Urited Amb  Sucossstul completion of the finst year of o degree at United Arab Emi Uni ry and English comg = DR suc ful completion of an Assooixte
Emimies Desgree at o recognised institution and English competence.
United Three genemd Certificate of Education (GCE) "Ordinary” lewsl passes or three Gensral Gertificate of Secondary Education (GC3E) passes {min grade G} and

Kingdom two ndvanced level passss (minimum & points) in the GCE, and Grade C or batter in "0" l=val English, English Literatsre or English Language or sspambs
{England) evidence of English competenos.
High School Diploma with average grade of B or better in Yoar 12 and a combined score in the Critical Reading and Mathematios component of Scholasto
UsA Aptitde Test (58T of 10001600 {inchuding 460 or abowe in the Critioal Aewding and Wiiting componend] or & composite scome of 24 or better in the
Amerncan College Test (ACT) OR Suooessful completion of the: first year of & four-year Bachelor degree ot o regionally sooredited institution.
Completio uflurE.mgTul Barg Tat Pho hioc with an average of at l=ast 80% in four mcadsmic subjects and English
A :m'pebu:eﬂﬁ 9 mpl:"lnn x%dmmmfmeﬁmm
Zambia Refier b Uinited Kingdom OFR Sucoessful completion of the: first year of & degree ot University of Zambia or The Copperbedt Linivemsity and English competence.
Reder to United Kingdom OR Completion of five (&) Zimbabae Genemnl Certificate of Education "Ordinary’ level passes and thres {3} “Advanosd” kel
Zimibaiae pass=es (min grade of C) and English competsnce OR Sucosssful complstion of the fimt year of o degree at University College of Rhodesin and Nyesaland,
University of Rhodesia or University of Zimbabwe ond English competence.
Studsnts from countries not sted should contact the Curtin Intsnaticnal Office for further details.

2) Course learning outcome(s)

Accounting Major | The program is designed to provide students with a comprehensive understanding of accounting and the associatefddiieldimg, finance,
business law and financial management. It equips graduates for a professional accounting career in commerce, industeyrandrgax public

practice.
Accounting & The program is designed to provide students with mpeehensive understanding of accounting and a broad understanding of the field of fing
Finance Major The accounting area covers all facets of accounting including both management accounting and financial accountingirdarfitiazigon systems

and financial repoihg. The associated finance areas covered include corporate finance, financial institutions, financial markets and
aspects of the financial services industry.
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Finance &
Marketing Major

The program is designed to provide students with a comprelensnderstanding of the finance field and also a broad overview of the impor
aspects of marketing. The finance areas covered include corporate finance, financial institutions, financial marketsantetstgncovers the
important areas of the demanébr products and services, distribution strategies, product promotion, analysing behaviour of competitor:
customers and designing product campaigns.

Management &
Marketing Major

The program is designed to provide students with a foundation of knoweledtights and abilities required of managers in a wide range
sectors, industries and functions. In addition the double major covers important aspects of marketing including the demanodidots and
services, distribution strategies, product pronmti analysing behaviour of competitors and customers and designing product campaigns.

Marketing Major

The program is designed to provide students with a comprehensive understanding of marketing and prepares students toargaraséol
marketing actiities efficiently in a highly competitive and volatile environment. The areas covered in marketing include the importarifetea
demand for products and services, distribution strategies, product promotion, analysing behaviour of competitors amtecsistod designing
product campaigns.

Marketing &
Advertising Major

The double major covers important aspects of marketing including the demand for products and services, distribution strptediect
promotion, analysing behaviour of competitors angstomers and designing product campaigns. In the advertising section of this course the
covered include business processes underpinning advertising whilst also providing an insight and appreciation for thee etesa¢ints of
advertising

Marketing& Public
Relations Major

The program enables students to gain an understanding of the related fields of marketing and public relations. It is degigmede students
with an understanding of the linkages between marketing products and services arnhpoetance of their acceptance by the public. Studer
study the principles and processes of both marketing and public relations to meet increasing workplace demands for aandiiigrst both
disciplines.

Logistics and
Supply Chain
Management
Major

The program is designed for those students who are interested in pursuing car
transport, supply chain management, distribution, purchasing, inventory mana
to industry.

ement of logistics or itaredatedch as
rvice and eatdilimformation linkages

Management &
Human Resource
Management
Major

The program is designed to provide students with an understanding of the related fields of management and human resouyeenevznal he
double major covers importantspects of management including a foundation of knowledge and abilities required by managers in a wide ré
industry sectors. In the human resource management section, students gain foundation knowledge in areas of human res@agemendrand

r

its impartance in industry and commerce.

3) Module synopses

Accounting
(Auditing) 300

Accounting
(Decision
Analysis) 308
Accounting
(Financial) 250
Accounting
(Financial) 260
Accounting
(Managerial
Control) 301
Accounting
(Managerial) 201
Accounting
(Systems) 204

Accou‘g 100

Advertising
(Account
Planning) 340

Advertising
(Campaign
Development)
391

Advertising (Cross
Cultural) 300

Advertising
(Media Planning)
250

Advertising
(Principles) 211

Adertising

raisal
ment
rnings

4

An overview of assurance and ethics, independence and corporate governance. Understanding of the company audit prodegsaiaditi
planning - the concepts of materiay and audit risk. The evaluation and testing of internal control systems and substantive audit testi
transactions and balances. The finalisation of the audit and audit reporting.
Theory, analysis and interpretatiaf manat rategic dec ting to governance, corporate social responsibility, profitability ai
as disclosed in annual reports. Case studi hensive stal nt analysis.

i1
in
_
Accounting for business traastions. Topics include: the objective of general purpose financial reporting, the definition, recognitior
measurement of financial statement elements; selected international financial reporting standards.

Accounting for bugess tral tio I conte’nvolving single entity and group structures. Topics are based on intermetiarial
reporting standards.

Organisational strategy and management control systenpsicing and product decisions, relevant costing, responsibility accounting, tran
pricing and performance measurement systems.

The elemNturing cost anr concepts. Costing methods. The influence of activity lehawitur. Budgeting for planning an
control.

Exploration of typical accounting information systems application such as sales, billing, inventory and general ledgéeseosulisystems
interface with one another, and the prirgle inputs, processes, files, outputs and controls associated with them. Major themes throughot
course include: objectives and procedures of internal control, typical business documents and reports, and system docurnes&atf data flow
diagrams flowcharts and other documentation techniques.

Introduction to blaess structures and stanp options. Development of a strategic plan. Cost volume profit analysis and assessment of ¢
t.

| investments usgapital budgeting. Preparation of cash budgets and loan schedules. Preparation and interpretaf
ccounting for basic transactions, (GST) anefeuetiod adjustments. Investigating the methods and motivations |

This unit aims to establish an understanding of Account Planning and to build essential skills critical for Account $tlahressthe ability to
gather consumer insights, to synthesis insights gathered, toldpve creative brief from the findings to achieve clients' objectives and to ins
the creative team. The key marketing ingredients are extracted from all areas of marketing subjects such as segmentatiomy, BKC,

qualitative marketing research arstudents taught to amalgamate these ingredients to uncover and pitch 'the big idea’ to inspire the cre
team.

This is a campaign unit that guides students through the processes involved in developing and imtipiprae integrated marketing
communication campaign. Specifically, students apply previously taught concepts in their Advertising Major to develogistisy\g@nmunication
plan for an industry based client. Students develop an adverting plan and haw@pportunity to pitch/sell their ideas to the client and as part
this handson process, students justify their communication and media recommendations. Throughout the unit, students are also exp|
industry guest speakers and are provided withesar mentoring to further develop their career focus and industry understanding priol
graduation.

This unit introduces students to cultural differences across national markets that impact on the communications andiagwamvironments in
different countries. As part of this unit, students are given a relevant case study and are required to conduct a cnadsredétpth interview from

which they are expected to extract a creative execution relevant to each ofélested cultures.

This is a specialist media unit that introduces students to the terminology and workings of the role of media within tiisiagweontext. As part
of this unit, students develop a media plan and have opportunity to pitch/sell their media solution to an imaginary client.

Introduces students to the fundamentals of advertising within a marketing environment. The unit covers materials inclhmisgneadvertising,
consuner behaviour in advertising, target marks and segmentation, account planning and research, the creative aspects of @dveltidimg art
direction and copywriting as well as the different facets of media (mainly print, broadcast and online media).

This is a strategic unit which explores the theories behind and processes involved in developing and implementing intearee¢idg
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(Strategic) 310

Analytical
Marketing 201
Brand
Management 260

Busines Capstone
301

Business Ethics
300

Business
Information
Systems 100

Business Law 100

Business Statistics
201

Communication in
Business 100

Consumer
Behaviour 201

Economics 100

Entrepreneurship
300

Environmental
Issues in Business
201 r
Finance
(Corporat) 307
Financ

(Derivatie

Secuiti 2 mstrlitlifeyef volatilit

Finance
(International)
302

Finance
(Introductory) 201

Finance
(Managerial) 212

Fnance (Portfolio
Management) 301

Finance
(Principles) 215

Finance
(Quantitative
Techniques) 203
HRM
(International)
303

communication .campaigns. Specifically, students learn about the rationale for selecting acgdative and media strategy as a result |
comprehending the linkages with brand positioning, audience processing, semiotics, elaboration likelihood and hierarébst objefctives.
Student learning of these linkages is enabled through applicatiohesfet theories to an industry based client where students engage in a ttang
task to develop an adverting plan that consists of analysis and rationale for having selected a given creative and neggiaSttrdents are able tg
use their theoretical knoledge to justify and provide rationale for their creative and media recommendations.

Topics include: data analysis and cross tabulation, forecasting, time series models, regression models and qualitativEinaoaés analysisiet
present value and effective rate. Decision analysis: rauitéria analysis and decision trees. Linear programming and formulation of problems «
This unit extends on the various aspects of advertising and marketing anésfiptse concepts to a brand equity perspective. The topics wil
built around the product/brand management decisions and through seminars, case analyses and a brand audit project. Xaenunas especific
advertising and marketing topics related taliling, measuring, and managing brand equity. Specifically, the unit examines various
management decisions and the strategies and tactics to build measure and manage brand equity. These include (a) didaetchmdeiasures of
brand equity, (b) suctures of desired brand knowledge (c) choice of brand elements (d) development of supporting marketing progral
introduction of new products naming, corporate perspectives and (f) management of brands over time and geographical loundarie

This unit is a problervased learning activity that encourages teams to apply their business knowledge within a competitive simulated b
environment. Teams are assigned to a company operating an electronic sensor industry. Compantescbasider what is happening within the
industry, why changes take place, and make decisions that lead to successful outcomes. Managing these companies reguiices\é@na wide
range of decisions, including which markets to emphasise, what tppessearch and development to conduct, how to effectivelgnarket
products, manage staff facilities and a sales force, finance operations and manage production facilities. The simuladies gmospportunity to
practise strategising. Teams are exmetto maximise their full potential by taking advantage of individual team member strengths. Responsil
have to be assigned. An agreement or contract describing the expectations of each team member must be obtained. Theletsutingd by
team performance. However, it is essential that no matter how a team performs, the team continues to make a good faith effqntoieinThe
efforts of individuals can and will be tracked to ensure equitable outcomes.

In this unit studentswill examine ethical issues that arise within business manageme
dilemmas that arise in business contexts. Students will learn and apply critical thi
framework of societal values. These skills include the ability to perceive the ethical implic:
develop practical problem solving strategies. yS

This uni provides an overview of business information systems (BIS), information communication technologies (ICT) use in bdsotéss i
organisations, different types of BIS and ICT, their role in organisations and their contribution to organisational Sudsessroductory unit
explains how ICT can be used appropriately to develop BIS that effectively support, enable and enhance business anmoafanisasses. Ar
introduction to the different activities and tools used to develop, maintain and deeeéfective BIS is provided.

An introduction to law with a business focus. Students the natmmrces of I?’Australia and otheminétaghil systems. Key
aspects of civil law as they relate to business are emnar em on contrac] \

Descriptive statistics including data representation and statistical measurement. Probability, including discrete andoasndistributions.
Sampling methods and techniques. Inferengsing the normal, t, cliquare and F distributions. Simple linear and multiple regression. Other tc
in basic statistics.

Communication in Business 100 introdé€es studen

ing%guestigns and discussing ethical
s related to practis@esfs bwithin the
f a situation, gd moral reasoning anc

inciples of effecﬂe communicatioa atademic and professional busine;
contexts. The unit has a four part ncing with oretical underpinnings of business communication and its appéisagatial
academic communication skills, general nication iss d, finally, waination in the professional business context.

Introduces the role of consumer behaviour and how it is shaped by the social and cultural environment and the psychmimgiatibhs. The unit
in essence focuses on the decision g@sses in consumption behaviour in different buying situations. This develops the student's abi
integrate marketing processes at a higher level. For marketers, an understanding of how a consumer selects, purchases,digmsses of
products andservices is pertinent to successfully managing the marketing function. Concepts drawn from various disciplines such lagyps
economics and anthropology are also examined.

Key principles of etono ) om e, theo ateinand supply, elasticity and its application, government policies such as
controls and taxes, consu an lus, exgernalities, public goods and common resources, costs of produstioncdimpetitive
markets, monopoly and oligop

The unit is research and theebased but practiceriented. Utilising fieldwork interviews with reéife entrepreneurs it aims to ensure tha
students are fully aware of the issues and challenges associated with the tough busiaktsss of being an entrepreneur. This is achieved
examining and analysing the characteristics of the entrepreneur and their new and/or growing business.

This unit introduction Wtemporaﬂyiﬁonmental issues relevant to managers of today's and tomorrow's organisations. |
help stude unde! nt envikdnmental problems and in this context learn about corporate responsibilities ande possibess
responses.
Information asymmetry and signalling, agency theory, capital markets and sources of funds, capital budgeting under yna=pétalt structure,
dividend policy, the market for corporate control and corporate governance.

Theoretical foun@ations of derivative securities, financial forwards and futures, forward rate agreements (FRAs) and raterssvaps,
introduction to options, BlaciScholes Greeks, BlaBkholes European option pricing, binomial Americaniasptpricing, other Greeks, term
e structure of volatility, exotic options and structured products.

Quotations in foreign exchange, spot, forward and cross rates, international finance parityionsditisk in an international context, foreig
exposure management and measurement, hedging tools and specialised instruments, international diversification, universgl ihegtgational
debt and equity and Euromarkets.

Introduction to the concept of share valuation, concept of risk and return and application to portfolamythgricing of risky securities, evaluatio
of investment proposals, concept of cost of capital, corporate finance policy including capital structure and dividerahslenigrgers and
takeovers and valuation and application of derivative securities.

This unit covers the essential theories and their application to the practice of security analysis and portfolio mana@aneepts discusse
include mearvariance analysis, portfolio optimisation, asset pricing theoryarket efficiency, security analysis, fixed income portfo
management, portfolio risk management using derivatives and portfolio performance evaluation techniques. Students véllpatsaded with an
awareness of the ogoing developments, and controsgées in this area of Finance.

Objectives of financial management, financial mathematics, investment decisions (evaluation methods), investment decistonBo\c
determination), Australian capital markets, cost of capital, @dsitructure, leasing, risk and return, introduction to portfolio theory and the cap
asset pricing model (CAPM) and introduction to options and futures.

Functions, simultaneous equations, differentiation, optiatisn, matrix algebra, descriptive statistics, sampling and probability, introductior
distributions and random variables, hypothesis testing and regression analysis.

Explores the impact of the global environment on the managenoérhuman resources; examines processes of expatriation and repatriatio
multinational organisations and the impact of cultural and country differences on human resource policies and practices.
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HRM
(Introduction) 200
HRM (Learning
and
Development)
212

HRM
(Performance &
Conflict
Management) 82
HRM
(Remuneration
and Rewards) 301
HRM (Selecting
and Promoting
Staff) 311

Industrial
Relations (Asia
Pacific
Perspectives) 302
Industrial
Relations
(Singapore) 201
Integrated
Marketing
Communications
202

International
Management 375
International
Marketing 250

Law (Business
Organisations)
222

Law (Public
Relations) 211
Macroeconomics
200

Management 100

Managing Change
300 (N
Marketing-

Professional
Practice 300

Market“

Marketing of
Services 311

Marketing
Research 200

Microeconomics
200

Operations and
Materials
Management 301

Optimisation ad
Simulation 301

Core Human Resource Management iHRunctions and concepts and how these may be applied to practice. Current HRM theory and pr;
Human resource problems in the workplace, solutions to-liéalissues and problems.

Examine theory, principles andagutices associated with adult learning in the workplace; conducting a learning needs analysis; evaluating |
and development activities and the impact thereof; designing and delivering development workshops.

Provides a conceptual foundation of the key issues in performance and conflict management as well as an overview ahalyiisabf the
methods and tools used in organisations. The unit also provides a forum within which to discuss and anadgseshe

This unit examines concepts and theories related to the management of total rewards systems in organisations. The ingfaeanageration in
reinforcing an organisations culture. International trends on redvaranagement and employee benefits and incentives for retention strategies
productivity gains will be examined. Job evaluation and techniques for managing performance of employees.

The planning and developmenf staffing systems that are ethical and professional to estimate the quality and quantity of human resd
required to meet strategic business objectives of organisations. Examining advantages and disadvantages of internahahdeerb@ment and
analysing and evaluating appropriate selection methods and techniques to align with business objectives and culture imgagindatetaining the
best human resources. R

This unit provides a comparison the HRM and industrial relations frameworks and processes in a number of countries. There will also be
on the historical, social and economic aspects of each country, as well as an examination of the roles of the prin@plarmhttie bargaing
processes.

IR theories. Negotiation and bargaining. The role of the parties in the IR frai anagem vernment and emploged¢SUC. The
historical context. Collective bargaining. Wage determinatioturéuchallenges.

This is an introductory unit which explores the importance of marketing communication, the concepts underlying effectivainga
communication and the skills needed to create simple integratedketarg communication (IMC) campaigns. Students are introduced to sir
market research procedures that can be used to derive customer segmentation and brand positioning strategies. They arexfotieal to
procedures used by marketers to integrate thigormation with campaign objectives in order to create, execute and lastly evaluate an
campaign. Each element of the marketing communication mix is explored in detail to demonstrate how each might contrid@ecéamipaigns. A
handson task to develp and recommend a marketing communication creative for one element of an existing IMC campaign consolidates tk
and skills gained. - -

A study of comparative perspectives and emerging interc i Ionment.

Covers topics related to the international marketplace, modtional, global and transnational corporations and international trading compar,

Knowledge is gained in world organisational or regiomatié, trade blocks and international marketing opportunities and developed and

developed country counter trade.

The notion of legal personality. The |

ventures. Introduction to trusts and fr:

protection of business names. An-dep

governance.

Introduction to law. Defamation. Injurious falsehood, passing off. Trade Practices Act 1974 (Cth). Privacy. Professgeratenegbntempt of

court. Contempt of parliament. Media and advertising regulation. Censorship. Copyright.

This introductory | introduces ents t onomist's way of understanding key macroeconomic issues sflatioas

unemployment and eono iS i eloping a simple model of the macro economy (the aggregate demand an

model) and using this mo using these economic phenomena. Part of the course is devoted tinglearl

understanding of monetary an ow they can be used to influence the economic outcome. Other topics coveredhecl

exchange rate, Classical and Ke; to macroeconomics and the Phillips curve model.

Introduces maagement concepts and examines the present status and future directions of this growing field of study. Specifica

development of management thought and practices are analysed, along with organisational behaviour concepts and issudsreTbé

management is considered in the light of social responsibility, international implementations and new directions.

The unit exﬂes tl ical and ctical perspectives used as a framework to identify change. The changetstistegyg, measurement|
r

cy law and the duties and liabilities of principal andragettation and
rporations with an introduction to the principles of corporal

of change ar&analyseg@’

The unit deals with the strategic role of marketing within not for profit organisations. The syllabus covers: acquiringirgnanarketing
information, ethics and profegsnalism, presentation skills in not for profit consultancy, developing and launching new offerings, working wi
private sector, attracting human resources, generating funds, campaign development, value propositions, managing commsiaigesand
marketing evaluation

funda marketing concepts being used within a range of industries, and a clear insight into how theds amnbejng applied
s in the real world. Introduction to the marketing diioe through topics such as consumer behaviour, marketing research, pro
planning, a romotion planning, distribution planning, product and service pricing. This unit also assists studentartagdarstanding of the
influence extéfnal environmes have upon firms.

Services possess several unique characteristics that require a distinctive approach to marketing sbratlegy its development and execution. ;
focus on the unique characteristics of the service envirentn adapting marketing management concepts to the service business con
identifying and analysing the various components of the extended services marketing mix, discussing key issues conceraimagémeent and
measurement of service quality and ¢omer satisfaction. Understanding the critical role of service personnel and customers with respe
service delivery, service failure and service recovery. Examination of relationship marketing. Appreciation of the ovealdeting, operations
and human resource functions in service organisations to gain exposure to key operations, management strategies and toolartiitgacid
yield management strategies), and human resource management issues (internal marketing).

Introduction to the scientific method and technology of marketing research, the application of market research data to resounzeketing and
strategic decisions, and the professional skills of winning and serving a research client. Amamaiket researclproject for a real business clien
consolidates the ideas and skills gained.

This intermediate level unit further develops students' understanding of a variety of topics in Microeconomics suchyaandtilireference,
consumer choiceproduction and cost, the firm and industry, market structure, game theory, factor markets and distribution of incomet n
failure, asymmetric information, externalities and public goods.

Examining operations ahmaterials management as part of the supply chain. Topics cover the components/activities of operations and m
management, incl. Manufacturing Resource Planning (MRPII) and all its elements [e.g. production plan, MPS, MRP, caagit Alademand
forecasting and purchasing, inventory management, warehouse management, distribution management, managing work in prigyeskydiéal
distribution, process design, Jisttime (JIT), lean production and total quality management

This unit provides an introduction to computbased optimization and simulation models for decision making. The emphasis is on models tt
widely used in diverse industries and functional areas. Information has come to be recogsiaettitical resource, and models play a key role
deploying this resource, in organizing and structuring information so that it can be used productively. The aim of théscmutsp students
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Organisational
Behaviour 200

Public Relations
(Consultancy) 300

Public Relations
(Corporate) 360

Public Relations
(International)
340

Public Relations
(Media) 250

Public Relations
(Principles) 201

Public Relations
(Professional
Practice) 393

Public Relations
(Techniques) 220

Quantitative
Modelling 201
Retail Marketing
and Distribution
311

Sales
Management 230

Strategic
Management 313

Srategic
Marketing 31

mofiifiGVative state

Strategic
Procurement 302

Strategic Supply
Chain and
Logistics
Management 302

Supply Chain
Information
Management 302

Taxation 331

become intelligent consumers of these methods. To thid,ehe course will cover the basic elements of modellihngw to formulate a model and
how to use and interpret the information a model produces. The course will attempt to instil a critical viewpoint toward®menodels,
recognizing that they are peerful but limited tools.

Consideration of the impact made by individuals, groups and structure on behaviour within organisations of all kindsiokppfitae knowledge
gained in improving the effectiveness of organisasioifhe topics reflect consideration of individuals and behaviour at work, how people
groups, behaviour in those groups, and the mutual influence between individuals, and groups and organisations.

A strategic commugations unit, from a consultancy perspective, focusing on topics such as sponsorship, event management (incluc
management & program evaluation), monitoring and evaluation, time and project management, ethics and professionalisroludisd ame Bent
services, negotiation, mediation and selling skills in the context of pitch letters and client presentations. The keyish#tigdeature of the unit is
the involvement of a real life client. There is a strong focus on the contribution consuftenits to the overall strategic objectives of their clients.
Corporate communication management. The role of corporate public relations in the strategic management of organisati@imldétal
management and corporate satiresponsibility. Corporate reputation, branding, identity, and image. Measurement and evaluation in corf
public relations. Integrated communication. Internal communication, change management, and corporate culture. Issues managemeblic
affairs. Crisis communication management.

An introduction to the skills and concepts needed to practise public relations successfully in today's global businesaemviiidie unit builds an
awareness and understanding ofosscultural communication in international public relations and develops an understanding of public relg
and corporate communications in world economies and those of specific regions, such as tRadfitaregion.

The unit covers the principles and practice of media relations, and the place of medi ions in the public relatiogenmeangrocess.
Students learn the skills, tools and planning needed to manage relations ethically with
and crisis management with local, national and international media. Mass versus s alist medja, controlled and uncorgditleshd how to
select the right tools for the job. The impact of the rise of social media. tdguian,
the media, and organising media conferences. Giving radio and television inte
evaluate media relations strategies. Writifigr the media, organising media confere
facing the media. Giving radio and television interviews and training media spokespers
An introduction to the princigs and practice of public relations. The history and evolution of public relations. The importance of ethical pr
Identifying publics and the need for public relations programs. Planning and managing these programs and evaluatingdiveneffsManaging
relations with relevant publics and applying the range of communication processes needed. The major specialist areasefapobk.

Public Relations (Professional Practice) 393 is a computgems, within the PR stream, which f the accreditation requirements
the Public Relations Institute of Australia. The major requifem or students to spel um of one metithefullr parttime
equivalent, working with anraployer in a public relations capacity. On i i urpéses of this unit as 20 working days. Tl
experience may be undertaken during the semester, which the student is entbkedniih or by a

catini und\fire, crisis media relation

combination of the two. Students will be required iences including samples ohdentaken, an
analysis of the organisation and the role of publi relasioes €éncountered, recommendations to th
employer on the organisation's public relatio, culum vitae including reference to the complete

internship. Py
Introduces students taaommon techniques used by PR professionals and their application. Particular emphasis on developing strong,
writing skills. Covers media relations techniques such as media releases, fact sheets, backgrounders. Also includestisgeachimtoduction to
desk top publishing planning and development (newsletters and brochures), web page content and social media techniquésaiitgeta equip
students with knowledge about each technique and provides opportunities to demonstrate their abildépply the techniques via weekl
classroom tutorial briefs and assignments.

The topics to be covered in this unit will inve We mode , linear programming, financial modelling, tratigppttanshipment and
assignment problems, pefwork flow models,\project ement&énd decision analysis.

Retail marketing and marketing channels. Retail information systems, channel behaviour, channel operations, channel mandig&ibetion
planning, wholesaling, retail consumers, products, site evaluation, merchandising and promoting goods, personal sekisgrichagmosphere.
Research, audit and the future of retailing. Transportation, warehousing and physical distributiomsyste

Detailed investigation of the s, manamcess. It balances the practical and academic while providing a foondatienstanding the
sales management function or biiilding a marke career. Issues covered includaléseprocess, recruiting, compensation, training and sé
force d

This unit focuses on the practice and concepts of strategic management through the introduction of appropriate theoretiedd avud
frameworks. The cenad issue of the unit is the achievement of competitive advantage: internal and external drivers of competitive advanta
link between strategy formulation and implementation, the role of strategic leadership in formulation and integrating gtrateg

rategic decision making skills with particular reference to marketing. This unit thesphit®sophy of
strategic planning process to cope with an evegicigaand challenging business environment characteris
hnological déVelopments and intensifying competition. Strategic market planning enables managers &keiadprocess of
d identification that will determine whausiness direction it wants to achieve, and how to proceed in a systematic way to
into profitable businesses. This unit presents a set of normative procedures, which may be ugksedldte a varied range
ons and provides a basis for choosing a rational programme for action.

Strategic Procurement is designed to enable participants to develop a general appreciation of supply management ascairsfiztage and
contributor to organizations' competitiveness. The content of the unit introduces supply management, the concepts of supplytiwgarasd
structures and focus on some specific strategic supply management approaches and strategies, includisgppliggrréationship, pricing and
costing analysis, sourcing and global supply management, leadership in procurement, ethical and professional standaedsnanagément and
development

Mﬁment of Supply @ms for the organisation organisational, functional and financial elements; using Supply chains to improve cust
serviCe and competitive advantage; financial control of the overall supply chain; SC decision making and business piticaliderents of
Supply Chain design and operationfogistics, transportation, warehousing, inventory management, material management, purchasing,
processing; designing and optimising logistics and supply networks including outsourcing and processetisggopsand managing supply an
distribution channels; Supply Chain information and decision support systems; Supply Chain Master planning including adeozestitid; new
Supply Chain challenges and opportunitiggobalisation, ebusiness, new techrogies, and corporate and social responsibilities.

Supply chain, logistics & information management terms and concepts; using IS for competitive advantage; elements ofonfeysigims-
architecture, databasesunctions and processes; crefisctional information systems and SCM, integrated IT interaction model & implication
supply chain systems; electronic commerce & SCM; IS for decision support in SCM; business processes and positionitigefaupfiec
chain/logistics; Global aspects of IT & logistics management; strategic IS planning &implementation issues; be famnihar funitttions of a
representative information system

The primary aim of this unit is to introduce students to #hestralian Income Tax system and legislation, a taxation unit which aims to give a
understanding of the practical application of income tax law to a wide variety of business and financial activities.

arket analysis
specific opportuni
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